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It’s almost that time of the year again! She Loves Golf will take place across New Zealand in November 
with events, promotions and offers from many golf clubs and driving ranges throughout the country, 
all tailored to encourage women to give golf a go. The campaign will celebrate the fun, health benefits 
and camaraderie of golf.

This case study will focus on Cromwell Golf Club in Otago, specifically

• How they launched their offering to get more women into golf  

• The results and progress achieved beyond the initial campaign; and 

• The lessons learnt and how they plan to evolve the program for this year’s She Loves Golf 
campaign.  

Cromwell Golf Club launched a ‘Give Golf a Go’ ten-week program to encourage women from all age-
groups to try golf, meet new friends and experience the club’s facilities. 

The ten-week program was designed to encourage participation, build loyalty and good-will for the 
club and allow the ladies to get to know each other better. All participants received five consecutive 
weeks of tuition from resident PGA Professional Willie Moore, followed by five consecutive weeks of 
on-course play assisted by female club members. 

The main reason to design the program this way was to undertake coaching sessions on the five 
individual skills - putting, chipping, pitching, bunkers and full swings before venturing onto the 
course. The five week on-course play with existing female members was a welcoming and friendly 
introduction to ensure the women felt comfortable on-course, and provided the opportunity to learn 
on-course skills such as basic rules, strategy, club selection, and etiquette.

Following the last session before the Christmas and New Year holidays, Cromwell Golf Club organised 
drinks in the clubhouse with nibbles. This was a great way for the ladies to socialise whilst relaxing 
with a wine.

“The ladies would play 3 holes, taking about an hour which was effective, as we could take the 
time to go over the on-course skills, rather than rush to get finished.”

“I wanted to take away the fear that new golfers feel coming to a golf club, so I designed a 
programme that created a relaxed atmosphere, where everyone would feel comfortable and 
welcome.” – Cromwell Golf Club PGA Professional, Willie Moore.

10 Week  
Give Golf a Go 

Programme

17 New 
Participants

10 New 
Members
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Promotional Activities

Results

Listed event on  
lovegolf.co.nz  

to engage with a 
broad audience

Customised  
posters created by 
NZ Golf displayed 

throughout 
Cromwell

A variety  
of digital and  
social media 

channels were 
utilised. Twitter, 
Facebook, Club 

Website 

“As a club, we didn’t have any expectations for the program, other than hoping to gain some 
female members. The club fully supported the campaign and believed it is a great initiative and 
important for the future of golf.”

“We felt that making all participants feel welcome at the golf club was the main reason the 
program was a success. Part of this was breaking down the ‘traditional barriers’ that outsiders feel 
when coming to a golf club.”

The ten-week ‘Give Golf a Go’ program was a huge success for Cromwell Golf Club with seventeen 
women enrolling in the program, all of which were new to golf and not previous members of a club. All 
participants thoroughly enjoyed the program and showed an interest in continuing to play golf. Nine 
have joined as new members of the golf club. 

Due to the overwhelming success of the program, Cromwell Golf Club is planning to run similar 
programmes to get more women into golf, with the potential of gaining more female members. 

Cromwell Golf Club has also created a new membership category called ‘Starter Membership’. This is 
designed for anyone that hasn’t been a member of a golf club before, is reduced to approximately half 
the full membership price, and can be used for a maximum of 2 years.

The work did not finish after the ten-week program. Cromwell Golf Club helped support the women 
who registered as new members by ensuring the Membership Co-ordinator was contacting them 
regularly to make sure they had others to play with and to introduce them to other members to integrate 
them into the club competitions. 

With just days left until the November ‘She Loves Golf’ Campaign begins, NZ Golf spoke with Irwin 
Harvey, Manager of the Cromwell Golf Club and PGA Professional, Willie Moore to discuss what they 
learnt from last year and their plans to get more women playing golf this summer. 

The next steps

As a PGA Professional, what do you find the most challenging or rewarding when trying to get 
more women to play golf? 

The most challenging thing about getting women into golf is that like everyone in general, they are 
time poor. Females nowadays either have children or grandchildren to look after, are working full time, 
or both! The other challenge is competing with other sports. With golf being such a difficult game to 
play, it can be a hard sell. We have to think of new and positive ways to promote golf. 

The most rewarding thing about coaching female beginners is seeing the enjoyment they get when 
they hit a flush golf shot. Anyone who plays golf knows how good this feeling is, and it becomes very 
addictive!

What did you learn and how will you be adapting this year’s promotion? 

Following the success of last year, the key difference this year will be to create a shortened version that 
will finish prior to Christmas. The difficulty of five weeks before Christmas and five weeks in the New 
Year is the holiday break which stops some of the momentum. We also didn’t want the length of the 
program to be a barrier for new women to get involved. 



If you or your club are interested in learning more about this particular project contact:

Or to get involved in the She Loves Golf campaign this summer contact:

The New Zealand Golf Community Golf Team, 09 485 3230 - michael@nzgolf.org.nz or

Geraldine Speed of Mangawhai Golf Club, 027 492 4583 - speed5nz@gmail.com

New Zealand Golf Marketing Manager, Jan Rowsell on 09 485 3230 or jan@nzgolf.org.nz

#shelovesgolf | lovegolf.co.nz 

A combination of coaching sessions on the practice facilities with on-course sessions worked well, 
as it gave the women a holistic understanding of the game. The main objective of all sessions was to 
make it fun and enjoyable with simple tuition to make the game easy to understand.

Golf is a very difficult sport. It is not like soccer where anyone can kick a ball, there are many different 
skills inside the game. Therefore, the best way to learn is step-by-step, rather than everything at once. 
This is the theory we use during the program to ensure everyone has a great learning experience.

We will also include a wine tasting evening after the last session which will be a lot of fun. 

What support have you received from the Board? 

I have had the full support of the Board and Management to use my expertise in designing a program 
I see fit for the ‘She Loves Golf’ initiative. They have allowed me the full use of club equipment, 
practice facilities, clubhouse facilities and golf course. 

Any advice for other clubs around New Zealand to get more women involved in Golf? 

If we sit back and hope more women play golf, nothing will improve. The golf industry needs to be 
proactive to promote golf as an enjoyable game that females can play for a lifetime and age is no 
barrier. I would also recommend that existing members of the club be involved at an early stage.


